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Edexcel A2 Geography 

11 The world 
cultural diversity

Now test yourself answers 

1
Culture is a dynamic term that can evolve and change. It represents a system of shared 
values in a society that can influence lifestyles and sets boundaries for behaviour and interaction with others.

2
•
Technoscapes are places that are centres of high-tech industry with associated high-tech architecture.


•
Ethnoscapes are places that exhibit ethnic representations from a group of people who 
have migrated from another part of the world.

3
See Figure 11.1.

4
The cultures of some groups of people can come under threat through direct action such as genocide or ethnocide. Culture and cultural landscapes can also be vulnerable to more indirect degradation, from tourism for example.

5
Many places value their cultural diversity and this is often the case in large metropolitan cities. The value of some cultural landscapes and sites is protected by the World Heritage Centre, part of UNESCO.

6
Some countries are culturally more homogenous than others. One example is Japan because 99% of the population is Japanese and more than 87% of people follow the Shinto religion.

7
Cities can be key ‘switched-on’ places where there is clear evidence of economic success, which attracts migrants. They are often key transport hubs, with ports or airports where new arrivals often settle. Migrants may cluster in cities where they feel welcome among others from the same ethnic background. Cities allow new migrants to blend in and differences are often more accepted. There is a wider range of economic opportunities.

8
Governments and other key players can impact negatively on cultural diversity, such as in Tibet. Here, the Chinese government has introduced a policy that all primary school lessons and textbooks should be in Chinese by 2015 in order to help Tibetans integrate into Chinese society. Impacts can also be positive, such as those relating to the Society for the Protection of Nature in Israel which has been set up to preserve Israel’s natural resources, environment, natural assets and unique landscape.

9
Cultural imperialism is the notion that a more dominant culture becomes imposed on another culture.
10
Impacts of McDonaldisation include: 


•
resource consumption and consumerism


•
a political focus on Western-style democracy


•
a belief in the benefits of technology


•
the influence of American media and popular culture


•
a reliance on a globalised economy

11
Opinions can range from pessimistic hyperglobalisers to transformationalists to sceptics. 
Refer to Figure 11.2.

12
This depends on the case studies you choose to highlight your answer, but could include global media corporations such as Disney and Viacom which can have disproportionate power because of their ability to convey their cultural values and attitudes.

13
The Bollywood phenomenon has arisen from the fusion of Indian films made in Mumbai with a more American (Hollywood) style of presentation in which the Hindi language is mixed with English. The internet has given rise to a new language with the introduction of blogs, Facebook, Twitter and a whole host of social media that have contributed towards the development of an internet culture.

14
•
Poorer people around the world look outward and focus on becoming part of a mainstream globalised society.


•
Local cultural traditions weaken as people see themselves as part of the global society.


•
Many parts of the world can become similar in appearance as global retailers and corporations expand.


•
People may find that consumerism, and the drive to own more, impacts on their life satisfaction as they strive to own the next ‘must-have’ item

15
•
Techno-centric view — the environment is a resource for humans to use and a sink for waste products.


•
Accommodation view — the impacts of exploitation can be reduced through finance, technology and smart techniques.


•
Social ecology view — a new system is needed with a focus on community and local ideas such as organic farming.


•
Deep ecology view —return to pre-industrial attitudes towards the environment in which nature dominates.

16
Different attitudes include:


•
the landscape may be valued as sacred and thus preserved


•
it is an opportunity for leisure and recreation, thus being conserved but risking degradation through pollution


•
it is considered ‘alive’ and a source of life and therefore protected


•
it is a source of profit leading to degradation and possible destruction

17
The landscape can be degraded continually as countries strive for economic development.
18
There has been a continued trend in Western culture towards a growing culture of consumption. Emerging markets such as India and China will see these countries adopt a more consumerist culture as more people have access to wealth. Western culture has led to a belief that greater wealth leads to more material possessions, which in turn make people happier. There is an expected view that the development of once-poor nations will see a rise in consumerism as people strive to become happier through materialism.

19
Conflicts include:


•
the accountability of businesses to shareholders rather than to people or the environment


•
the continual drive for profits, regardless of the impact on the environment


•
the marginalisation of poor people who tend to have a greater reliance on the natural environment
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