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AQA A2 Business

3 Marketing strategies

The key points for this topic are given below, to help target your revision. 

Tick off the points as you feel confident about them. Highlight those areas you find difficult and look at them again in detail.
	(
	The nature of marketing objectives.
	 FORMCHECKBOX 


	(
	The internal and external factors influencing marketing objectives.
	 FORMCHECKBOX 


	(
	The reasons for, and value of, undertaking market analysis.
	 FORMCHECKBOX 


	(
	Methods of analysing trends, including extrapolation, correlation and moving averages.
	 FORMCHECKBOX 


	(
	How IT can be used in analysing markets.
	 FORMCHECKBOX 


	(
	The difficulties in analysing market data.
	 FORMCHECKBOX 


	(
	Major marketing strategies, including low cost versus differentiation and Ansoff’s matrix.
	 FORMCHECKBOX 


	(
	Assessing the effectiveness of marketing strategy.
	 FORMCHECKBOX 


	(
	The major components of marketing plans, including marketing budgets and forecasting sales.
	 FORMCHECKBOX 


	(
	The major influences on marketing plans, including the finance available, operational issues and competitor’s actions.
	 FORMCHECKBOX 


	(
	The benefits and potential problems in marketing planning.
	 FORMCHECKBOX 
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